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features. Design can be taste,
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MATAEBLE FOLDING TABLE/
MAT, 2004, Wowen ditam reeds
A convertible desige For dining

o seatindg. 115 I:l:;|:. weight and
r|:|::|.-'|l|'lll:'!.l maks i1 wmetul Tor a
small room o to take awtiooes

PALATAEBLE i"-|'.f'|l.:'..l.'_li| he is best known for what might be called ‘the
thinking PErsOn’s ce-Cream’, Prima Chakrahandbu na Ayudhya has also
devsed cool Concepts i graphics, fastuan, furmture and other calegones
A graduale of Chulalongkom Umiversely's wdustinal dosign programme
she takes a systematic approach 1o each project, arriving ot solutions 1hat
cambine at least bwo strond teatures or functions in one, Her invention
a Department of Export Promotion design workshop focusing on nature
and craft, for example, was the Matable, a ;_lt_ll'-.:lJ:l_' tatami mat that can be
folded up to form a low 1able. This design embodies a pair of dual approaches
to bath nature and craft, Intended for use amid natural surroundings at
piomcs, if 15 made purely of natural materials, the reeds woven 1o form 1he
tatami matting, Cralt i embedded not only in its woven construction, but also
i1 the end-user's acl of folding 1L up like a piece of origam sculpture, Mult-

dimensional ideas ke this woen Pnima a coveled stint a1 Fabnca, Benetion's

exclusive think tank, from 2005 through 2006
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APPCUTE: COLOUR-BLIND COMCERT
ICE CREAMS, 2004, oo cooa vl
Fiadiral fl'nml:.'nm) apel t-:,l.'ur.lrl'.'ly I
Siam Square shop branded its focus
o g Dl coldur Tl praducts by
servng leeDEA flaveuss created with
mitleading colours.

AHUVE EARL GRAY, WATERMELON
AND GRASS JELLY ICE CREAMS,
2004, e crearn with aateral
flavouring and colouring. Prima
applied Yound’ designs an berlot
Coffe Space fwaw jirlot com)

Betore farming her consultancy leeDEA: Ideas w Ice Cream in 2004,
Frima received a diploma in creamery science, in order to master what she
terms ice-cream theory IceDEA"s concept is to offer ice cream as both product
and branding tool, Prima <onsults with the client 1o develop new types ol
ice cream fitting ther spedial neods, iy ating flavour, texture, colour,
presentation and name. This purpose-made ice cream then becomes part of
the chent's identity, Some chients are corporations thal wantl 0 use I0é Cream
for promaotional purposes, Most are calés and restaurants that wanl 1o offer
their own urigue frozen dosserts rather than the standard vanillafstrawberny/
chocolate. At Jerlot Coffee Space, for example, she did away with traditional
scO0p Servings 1o present each custom flavour i a ligurative siyle Farl Gray
ice cream i served in a teacup. Watermelon flavour looks ke a wedge of
fruit. & carnflakes-and-melk blend s served in a breaktast cergal bowl. Playful
graphics perk up tableware and staff uniforms

For Arts Cafe, lceDEA created a trio of custaom flavouwrs to match the
calour scheme of the interor and menu graphics, which are black, white and
reed. The ice cream flavours are strawberry, liguonce and Ored cookie, The
dessert s served on a dish shaped like 3 paintar's colour palette,

Her most unusual ice-cream idea was her colour-blind concept, a collec-
tion that plays tricks on the laste buds because flavours and appearance are
deliberately mismatched. Red ice-cream tastes bke green tea, Bright green
has the flavour af strawberry. Pink conceals chocalate, The chent was a shop
proposed Tor rendy Siam Square that planned to specalise in houseware
and accessones invery bight colours

While the design disciphne ol corporate identity traditionally focuses
on logos, colours, signage and other graphic applications, lkeDEA shows
that nen-visual vehicles can powerfully convey identity, Prima's e créam is
a calling card Lhat ladges in the cuslomes’s most intimate sense memaory
of taste, aroma and texture, With this in mind, Listerine engaged lceDEA to
create a mouthwash-flavour ice cream o serve at the launch event for a new
product. Frima promotes lceDEA at exhilvbons by handing out samples of
her cigarette flavour, served from an ashtray. This ice cream has an intense

bouquet of menthol lobacco smoke
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